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About the Google AdWords Authorized Resellers

Q: What are the advantages of working with an Authorized Reseller?

Search engine marketing campaigns allow you to effectively target customers searching for
products and services that you offer, but managing an online marketing campaign can require
close attention and diligence. Authorized Reseller have experience and proficiency in creating
AdWords campaigns for local merchants and small businesses, so they can save you time and
resources by managing your campaign for you. Google provides Authorized Resellers and
authorized technology platforms with extensive product training, tools, technology, and
AdWords support so that they can create AdWords campaigns for their customers and stay
abreast of our latest technology changes. In addition to managing your AdWords campaign,
Authorized Resellers may also be able to provide you with other local advertising media.

Q: What is the advantage to working with an individual at an Authorized Reseller company who
is Sales Certified on Google AdWords?

All of our Google AdWords Authorized Resellers must be trained on Google AdWords and pass

our reseller exams. By working with a certified sales representative, you know that you are

working with a professional who has demonstrated mastery of the following skills:
understanding and explaining online advertising opportunities and the AdWords product and

value proposition. Proficiency in these skills is required to be able to help explain AdWords and

other online advertising options. This status is granted after completing the Google AdWords
Authorized Reseller training course and passing the Sales Certification Exam, which ensures



proficiency in these skills. Individuals are required to re-certify every two years to maintain up-
to-date product knowledge.

Q: What is the advantage to working with an individual at an Authorized Reseller company who
is Account Management Certified on Google AdWords?

All of our Google AdWords Authorized Resellers must be trained on Google AdWords and pass

our reseller exams. By working with a certified account manager, you know that you are working
with a professional who has demonstrated mastery of the following skills: choosing effective
keywords, writing strong ad text, optimizing accounts for performance, and building effective
account structure. Proficiency in these skills is required to set up effective advertising
campaigns. This certification is granted after completing the Google AdWords Authorized
Reseller training course and passing the Account Management Certification Exam which ensures
proficiency in these skills. Individuals are required to re-certify every two years to maintain up-
to-date product knowledge.

Choosing a Google AdWords Authorized Reseller

Q: How should I choose which Authorized Reseller to work with?

Every Google AdWords Authorized Reseller can help you get started on AdWords, but each

Aurthorized Reseller provides different advertising solutions, levels of service, and pricing.
Some Authorized Resellers offer AdWords as a stand alone product and others bundle AdWords
into a Search Engine Marketing package that may include advertising on internet yellow pages or
other major search engines. Some Authorized Resellers also offer services such as website
development and call tracking. You will have to decide which Authorized Reseller is right for
you based on your business needs.

Q: Do Authorized Resellers offer the same products and services?

All Google AdWords Authorized Resellers can help you advertise using Google AdWords. Yet,
some Authorued Resellers offer AdWords as a stand-alone product, while other Authorized
Resellers bundle AdWords as part of a search engine marketing product, or as part of a more
comprehensive advertising package. Your Authorized Reseller will be able to tell you about the

specific products, services, customer support, reporting, and payment options they can offer you.

Q: Do Authorized Resellers charge me for their services?

Google AdWords Authorized Resellers may charge a one-time account setup fee for all new

AdWords accounts. In addition, an on-going management fee and/or fees for additional value-

added services may apply. Your Authorized Reseller can provide you with description of their
service fees; service fees typically may vary. Please submit all payments directly to your
Authorized Reseller.

Q: Do I have to use an Authorized Reseller?



No. Many agencies offer Google AdWords to small businesses.

Google AdWords Authorized Resellers AdWords Performance

Q: Do Authorized Reseller accounts perform better than self-service accounts?

All AdWords accounts have the same opportunity to achieve a high quality performance
regardless of who is managing the account. However, Authorized Resellers specialize in
managing AdWords accounts and may have proprietary resources to manage high quality
accounts. You need to consider whether you have the resources in house to maintain a high
performing AdWords account on your own or if you would prefer to pay an expert to manage
your account on your behalf. The level of attention and customer service that you will receive
from each Authorized Reseller may vary, so you should consider the importance of high touch
support as a factor in your experience with Google AdWords. If you would prefer to have day-
to-day ownership of the performance of your AdWords account, perhaps you should manage
your own AdWords account in house. However, if you are comfortable entrusting an Authorized
Reseller to manage your account on your behalf, you should consider working with an
Authorized Reseller and focusing your time on your primary business.

Q: Does working with an Authorized Reseller give me a better opportunity to achieve a good
quality score?

Working with a Google AdWords Authorized Reseller does not inherently give you a better
opportunity to achieve a good quality score. All accounts have the same opportunity to achieve a
good quality score regardless of who is managing the account. However, Authorized Resellers
specialize in managing AdWords accounts and may have their own proprietary resources to help
manage high quality accounts. Your ability to achieve a good quality score also depends on the
product that you are purchasing through an Authorized Reseller. If you are purchasing a high
quality website and/or a profile page in addition to search engine marketing through an

Authorized Reseller, the quality of the new site may influence your quality score. If the new
website is of higher quality than your existing website, the new website will increase your
potential to achieve a good quality score through an Authorized Reseller.

Q: Will the performance of my account with an Authorized Reseller be impacted by the
performance of other accounts that they manage?

No, the performance of any individual account within a My Client Center (MCC) is not impacted
by the performance of other accounts within the same MCC. My Client Center (MCC) is a
powerful tool for handling multiple AdWords accounts.

Q: Does working with an Authorized Reseller for my AdWords account improve my rank on
natural Google search results?

No. Google does not consult with Authorized Resellers on Search Engine Optimization (SEO)
because it would be a conflict of interest since we do not accept payment to be placed on our

search results. As such, Authorized Resellers do not receive support from Google on search



engine optimization. To help you learn more about Google's relationship with search engine
optimizers (SEOs), Google has dedicated an entire section of our website to answering
commonly asked questions on search engine optimization. [*arn more.

Q: Can an Authorized Reseller guarantee top placement in organic search ranking?

No. No company can guarantee top placement in organic search rankings because Google's
search algorithm is always changing. Google does not consult on Search Engine Optimization
(SEO) because it would be a conflict of interest because we do not accept payment to be placed
on our search results. As such, Authorized Resellers do not receive support from Google on
search engine optimization. To help you learn more about Google's relationship with search
engine optimizers (SEOs), Google has dedicated an entire section of our website to answering
common webmaster questions regarding SEOs. Irarn more.

Transferring your AdWords account to a Google AdWords Authorized Reseller

Q: Can I have my own AdWords account in addition to the account that an Authorized Reseller
creates for me?

No, you should not have two active AdWords accounts simultaneously. If you cuffently manage
your own AdWords account and you decide to work with an Authorized Reseller, you have two
options: 1) pause all campaigns in your current AdWords account, or 2) transfer your current
AdWords account to the Reseller's My Client Center (MCC).

Q: Can I transition my AdWords to the account that an Authorized Reseller creates for me?

Yes, it is possible to transfer your existing AdWords account to an Authorized Reseller.
However, each Authorized Reseller approaches these transfers differently and you should have a

detailed discussion to determine your best option with the individual resellers that you are

considering. Depending on the quality of your account and the product that you are purchasing
through an Authorized Reseller, it may make more sense to allow the reseller to re-create your
AdWords account from scratch. Alternatively, if your account has a good track record of strong
performance, you may want to transfer your existing account to the Authorized Reseller. In the

end, the decision is up to you.

Difference between Google AdWords Authorized Reseller and Google Advertising
Professional

Q: What is the difference between the Google AdWords Authorized Reseller program and the

Google Advertising Professionals program?

The Google Advertising Professional program and Google AdWords Authorized Reseller

programs are both designed to help potential advertisers identify companies that have expert

knowledge of Google AdWords Campaigns.



In general, Google AdWords Authorized Resellers tend to be larger companies or search engine
marketing agencies who manage local advertising campaigns at scale whereas the Google
Advertising Professional program includes large traditional advertising agencies, smaller search
engine marketing agencies, and many individuals who specialize in Google AdWords.

In addition, the criteria for becoming a Google AdWords Authorized Resellers tends to be more
stringent, as detailed below.

In order to qualify for the Google AdWords Authorized Reseller program, companies must
participate in a highly negotiated process to determine if they are a fit for our program.
Authorized Resellers are carefully vetted for their ability to effectively serve online advertising
campaigns to local merchants or small business at scale and they are required to have extensive
experience serving and supporting local businesses. In addition, they must complete our
Authorized Reseller training progrilm, through which they can become Sales Certified on Google
AdWordsrM, Account Management Certified on Google AdWordsrM, or Training Certified on
Google AdWordsrM. They also must have a fully equipped technology platform; demonstrate
proficiency in managing AdWords accounts, and possess a commitment to provide high quality
online advertising campaigns. Each reseller must enter into a contract to become a Google
AdWords Authorized Reseller. At this time, we have formalized relationships with just a select
group of companies.

In order to qualify for the Google Advertising Professionals program, potential professionals
must complete the AdWords training program and demonstrate an ability to manage AdWords
accounts as outlined in these program requirements. You can either qualify to be a Google
Qualified Individual or a Google Qualified Company. In order to qualify as an individual, you
must pass the Google Advertising Professionals Exam and manage at least one AdWords
account for 90 days and a total advertising spend of at least US$1,000. In order to qualify as a
company, you must have 2 Qualified Individuals at your company and manage atleast2
AdWords accounts for 90 days and a total advertising spend of at least US$L00,000. This
program is broadly available to anyone who meets the criteria outlined.

Companies and claims to avoid when considering AdWords

Q: What kinds of companies or claims should I avoid when considering Google AdWords?

There are many agencies that sell Google AdWords. Some agencies don't apply to become
Google AdWords Authorized Resellers and provide excellent quality service, but some unethical
agencies use overly aggressive marketing efforts and overcharge for a poor quality service.

The Authorized Google AdWords Reseller program provides a quality assurance accreditation. If
you work with a Authorized Reseller, you can be assured that the company has been trained on
Google AdWords and can effectively serve online advertising campaigns to local merchants or
small business at scale.

Ultimately, you will have to decide what is best for your business, but here are some things to
consider:



No one can guarantee a #1 position on AdWords
The position of ads is based on its ad rank, which is determined by your bid for that
keyword multiplied by the keyword Quality Score (a dynamic metric assigned to each of
your keywords by Google). Beware of agencies that claim to guarantee your ads will
appear in first position. Nobody can control their Quality Score, or what their competitors
bid on key'uvords, and so nobody can guarantee an ad position.
Nobody receives preferential prices for AdWords
Every advertiser pays the same price for AdWords. We don't give discounts to anyone.
Nobody can guarantee your AdWords ad will always be shown
AdWords charges advertisers for each click on their ad. When your budget runs out, your
ad will no longer be shown. In addition, Google reserves the right to not display your ad,
even if your account is active and you have a sufficient budget. Watch out for agencies
that claim to show your ad all the time, because nobody can honestly guarantee that.
Nobody can promise that they can get your website listed in the Google natural
search results
. Beware of companies that claim to guarantee rankings, allege a "special relationship"
with Google, or advertise a "priority submit" to Google. There is no priority submit for
Google. Google never sells better ranking in our search results, although several other
search engines combine pay-per-click or pay-for-inclusion results with their regular web
search results. In fact, the only way to submit a site to Google directly is through our Add
URL page or by submitting a Sitemap and you can do this yourself at no cost whatsoever.
Be careful if a company is secretive or won't clearly explain what you'll get in
return for your money
Every advertiser pays the same price for AdWords. We don't give discounts or
preferential rates to anyone. Most agencies charge a markup on top of the cost of
AdWords to cover their costs. Spending money on Google AdWords will not
improve/harm your natural search listing. Beware of SEOs that claim to guarantee
rankings, allege a "special relationship" with Google, or advertise a "priority submit" to
Google.

About Google AdWords

Q: What is Google AdWords?

You can advertise on Google.com

When a user visits Google.com, he enters a keyword and presses the Google Search button (this
is called a search query). In response, Google displays a search results page, which lists web
pages relating to the search query. Through Google AdWordsrM, anyone can advertise with us.

Google AdWords ads are sometimes called "paid" or "sponsored" links. They appear to the right
and sometimes above relevant search results under the heading "Sponsored Links." Advertisers
choose keywords that relate to their business such as the products the sell, the services the offer,
or the conditions that their products and services solve. Then, when a consumer enters the same

or similar keywords into Google, the advertiser's AdWords ads are displayed. Price and other
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More people are spending more time online than ever. Search is one of the most popular online
activities. There were 74.28 internet searches conducted worldwide in June 08' that's 1 1.1
searches for every person on Earth in one month.l Today, almost 73Vo ofU.S. adults are online.
There are L92M online searchers in the United States and almost half of them search every day,
rivaling email in popularity.3

Internet advertising offers versatility

Because of the Intemet's versatility, it gives advertisers a good way to reach, engage, and
interact with people. Advertisers can produce campaigns that target audiences more effectively
than traditional advertising efforts. Online campaigns give advertisers new abilities to reach:
niche markets with specific interests, broad audiences with a single message, large or small
geographic segments, speakers of specific languages.

Q: Why should I advertise using Google AdWords?

Google helps you reach consumers in a relevant, accountable way.

Reach the audiences that matter most to your business.
More than 170 million people use the Internet in the United States. Google's network reaches
SOVo of these potential customers.4 You cantarget potential customers by neighborhood, city,
state, or country. AdWords is available in 38 different languages and 250 countries.

Corurect with consumers when it's relevant.
AdWords shows ads to potential customets at the time that they are actively searching for what
businesses like yours have to offer. Your ads are being placed when decisions are being made.
Of consumers making in-store purchases in key categories, according to 89% have conducted
online research prior to purchase.5

Measure and improve your return on investment.
AdWords gives you a range of helpful online tracking tools so you can understand what's
working, what's not, and which adjustments you can make to maximize your investment. It costs
nothing to develop AdWords ads and there's no minimum spend. You only pay when consumers
click on your ad to go to your site. You can adjust, pause, or stop your campaigns at any time.

1 comscore qsearch, June 2008 (divided over 30 days for per day value), world population as of
July 2008
" Pew Internet & American Life Project, July 2008 (3)
3 comscore qsearch, June 2008 (divided over 30 days for per day value)
- Nielsen/4.{etRatings NetView, June 2008
s Blcresearch, January 2007


