
I was told by Leitch that Yodle just charges $69 to manage 
the advertising account and all of the advertising dollars go the 
each engines or advertisers. Long in his first email to the 
appellant on April 8, 20L0, just after appellant had finished with 
Leitch, Long stated the following in his e-mail: 
 

Earn $200 for referring your friends to Yodle: 
Sign up for our referral program here. (only takes a minute. ) 

 
According to Leitch and the transcript, Yodle charges $69 per 

month for managing the advertising or $207 for a 3 month contract 
and all of the advertising dollars go to the search engines. Yodle 
cannot afford to spend $200 for a new client when it is only 
charging $207 for 3 months to manage the account. Leitch trying to 
change the appellant's geotargeting area from all of New York 
State to the Capital District area and now Long stating you get 
paid $200 for a referral certainly raises the issue of Yodle being 
a scam. 

 
Leitch in his Affidavit ¶3 states: 

Plaintiff is basing this lawsuit on allegations in his 
Complaint that I represented to him the Yodle advertising campaign 
would generate more Clicks for him and cost him less per Click 
than Google AdWords advertising he had been doing himself, that I 
represented to him that Yodle would spend down 
each month his $750 monthly advertising Budget Fee, and that Yodle 
would charge Plaintiff whatever the search engines charged Yodle 
(Exh., "f",f11). This is absolutely false. 
 
Leitch on April 8, 2010 during the sales presentation stated the 
following: 
 
B: But this is one of my personal accounts. What we do is we 
charge $69 a month to manage the AdWords for you. 
C: $69 to manage. 
B: AND OF COURSE YOU HAVE YOUR MONTHLY BUDGET, WHICH IS GOING TO 
THE SEARCH ENGINES THEMSELVES. 
C: Now that $69, does that also cover Bing and Yahoo? 
B: Yeah, that includes everything I've shown you, 
 
By stating that the appellant's advertising budget was going to 
the “search engines themselves”. 
 

Leitch had appellant read Yodle's website which states that 
its "click Rank" bidding software was going to reduce appellant's 
click costs" (A - 140). This was fa1se. we optimize your media 
budget with our proprietary "Click Rank" bidding software to 
reduce your click costs Yodle's "click Rank" bidding software does 
not reduce your click costs as stated on Yodle's website. It is a 
tool used by Yodle to restrict, limit and/or reduce the number of 
clicks a customer will receive. 
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